Objective: To analyze the influence of Health Promotion through Audio Visual Media about the risk of HIV/AIDS transmission to Motivate Of Adolescents in SMAN 10 Banjarmasin Method: One group pretest-posttest research was conducted on May 20, 2017, at SMAN 10 Banjarmasin. This research was conducted on 66 students of class XI with cluster sampling technique was taken representatives of 11 people from each class XI IPA IPS. Data were collected using questionnaire, then analyzed using Wilcoxon test.
III. RESULTS

Univariate Analysis
Respondents' Characteristics
In this study the characteristics of respondents consisted of age and sex presented in the table as follows: Respondents who participated in health promotion through audio-visual media about the risk of HIV / AIDS transmission at most age 17 years were 37 people (56,1%). The gender of respondents who participated in health promotion through audiovisual media about the risk of HIV / AIDS transmission were 35 women (53%) and 31 men (47%). Table 5 shows that respondents considered negative health promotion material as many as 7 people (10.6%) and respondents considered positive health promotion material as many as 59 people (89.4%) after health promotion. Table 8 shows that health promotion media used negatively as many as 6 people (9.1%) and health promotion media used positively as many as 60 people (90.9%) after health promotion. 
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IV. DISCUSSION
Health Promotional Material
Health promotion is an educational process that can not be separated from the learning process. A person can be said to learn when in itself a change, from not knowing to know, from not being able to do something to be able to do something.
In the learning process, there is mutual influence between various factors, among others, the subject of learning, faculty or facilitator learning, the methods used and the materials or materials studied.
The material used in this study is easy to understand students. In addition, the material presented contains several images that help students understand the material provided by the researcher. However, there are some students who still find it difficult to understand the health promotion materials provided. This is due to a lack of student concentration and an unfavorable environment.
This agrees with Prastowo theory (2013) which shows that learning materials should be oriented that students will more easily understand a concept when starting from the easy ones. In addition, the material given in the lesson should provide encouragement or motivation for students to learn [6] .
Health Promotional Media
The use of audio-visual media in this study using video, powerpoint and leaflet.
The purpose of using audiovisual media to facilitate students in understanding complex concepts to be more simple and easy to understand. In addition, audiovisual also aims as a tool in supporting a learning process and motivate students to be more diligent learning. The use of audio-visual media is more easily shows that there is the influence of health promotion to the motivation of hypertension patient about the implementation of hypertension diet [10] .
In addition, this study is also reinforced by research by Sodiq (2016) which states that there is the influence of the use of audiovisual media to increase the motivation of adolescents in learning [11] . However, this study is not in line with Irfan's research (2016) which states that there is no difference in learning motivation of students who are taught without using audio-visual media and are taught using audio-visual media with a significant level of P-value 0.078 [12] .
